MARKETING
CHANNEL
SELECTOR
Your best bets based on your
personality type and pros vs. cons
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So, you're new at marketing, and you don't know what works yet. That's okay, I've got you!
Take a look at the pros/cons of each type of marketing channel, think about your personality type
and what your strengths are, and then pick 2-3 options from below. You'll want to consistently put
yourself out there using the same strategies to be able to track your results and build some
momentum. I've marked short-term strategies (ST) and long-term strategies (LT), you'll want a mix of
both. And make sure you're doing things that get you more EYEBALLS (Think: guest podcasting,
guest blogging, partnering with other people on workshops/events.)
Hey introverts!: Please still try strategies that involve talking to people - they are the fastest way to
get your name out there. Just start small and build from there.

Social Media: LT

Pros: can be very low cost or free, can target your audience where
they interact most (Facebook, Instagram, LinkedIn, etc.)
Cons: typically a longer-term strategy, hard to go viral, very timeconsuming
Best for: More extroverted (video content, lives) personality. If
introverted, you can stick to creating static content and/or
commenting on Facebook groups or other forums specific to your
industry or problem you solve. Or posting pre-recorded videos.

Referrals/Word of Mouth: ST

Pros: reach more people quickly, less work once you've established
relationships
Cons: Need to search out who to partner with, consistently build
relationships, based on reputation and results you deliver
Best for: More introverted, can talk 1:1 to potential referral partners
or offer a percentage of your new business

Podcasts: ST (if you have some expertise), LT (if still building)

Pros: reach a much bigger audience than your own, seen as an
expert faster
Cons: can be scary, need to pitch yourself and have a good story to
tell
Best for: More extroverted, but a good stretch goal for introverts
(possibly do pre-recorded to remove some pressure), and start with
smaller podcasts (smaller audiences)
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Guest Blogging/Blogging: ST (Guest), LT (On own)

Pros: Gets you to expert status faster, guest blogging can grow your
reach quickly
Cons: Time-consuming, need to be a decent writer, if you don't have
much of an audience, no one will read your blogs (so try guest
blogging), need to be able to pitch well in that case. On own - need
to build website first.
Best for: Introverts (you can hide behind your screen!) But pick
another more visible strategy, too! :P
In-person events/networking: ST

Pros: Can quickly meet clients if you target the right events, gets
you comfortable selling yourself. If you do a talk, you will be seen as
an expert and can pitch your services at the end.
Cons: Need to be comfortable speaking in front of people, and
talking about yourself and your business. Some networking events
may not be fruitful if it's just a bunch of pitches.
Best for: Extroverts (obviously!), but a good stretch goal for
introverts. Go with a friend to support you or tell yourself you're
there just for practice, for 30 mins. only.
Paid ads (online): ST

Pros: Can quickly get results and leads. Can be part of a larger
funnel to pre-qualify prospects to save time in finding clients.
Cons: Costs money! May be complicated to set up properly. Takes
trial/error.
Best for: Introverts. Try an Instagram or FB ad to start with, Start
small and see what works before trying to scale.
Email marketing: LT

Pros: It's important to own your list. That way, if social were to go
down, you can still communicate with your prospects/customers.
Can develop a following if you have good content, and can nurture
prospects/customers after they opt-in (freebie or low-cost offer) to
make more sales.
Cons: Need to learn how to use the software, need to have a list of
subscribers, have to know how to follow regulations (GDPR, CANSPAM, etc.) Need time to create content to promote in emails.
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(continued from previous page)
Best for: Introverts, but need some tech knowledge
Partnerships - online events/webinars/in-person events: ST

Pros: Working with others helps them introduce you to their
audience as an expert. It allows you to "borrow their audience" so
you get more promotion than if you were to do something alone.
This can apply to webinars/events or other types of partnerships.
Cons: Need to build relationships, need to deliver great content
once you do (based on reputation)
Best for: Extroverts, but good stretch goal for introverts (pick
smaller events)
Hosting your own online events/webinars/in-person events: ST
Pros: Establishes you as an expert if you host. Can do it all online.
Can record and repurpose later. If you invite others, you can be in
front of their audience too.
Cons: Takes a bit of prep, need to understand technology if online.
Need to be able to promote to big enough audience to get people
to sign up.

Best for: Extroverts. Introverts can start with a smaller group of
invitees, or do small workshops in-person if that feels better. Pick a
topic you know really well, and aim to serve others.
Paid ads (print): ST

Pros: Can target a very specific audience. Relatively cheap. Easy to
design artwork these days with free tools.
Cons: Print is a dying channel. So only do this if you know your
people are already there.
Best for: Introverted people.

And a final tip: Make sure to track where people first heard of you.
This will tell you which channel is most effective! You can do this in
your intake forms or ask people when they first talk to you.
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Hello! If we haven't met yet, my name's
Agatha Brewer and I help new
entrepreneurs launch and grow their
businesses with ease.
I work with women 1:1 to help them set
the right foundations for their business,
get them clarity on their next steps
and help them release any mindset
blocks that may stand in their way.
My dream is to help empower
entrepreneurs to create purposedriven businesses that give back to the
world.

Are you ready to grow your
business?

Here's your next steps:
1.Book a free consultation to talk about how I can help you reach your
business goals. Apply for your spot here.
2. Check out my LAUNCH WITH EASE program for new entrepreneurs.
2. Follow me on Instagram or email me at agathabrewer@gmail.com.
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